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01 Footprinting the e-Shop
General e-Shop structure, Top5 pages, Relevancies, ....

02 Insidethe user
User expectations, Using scenarions, User centric design, ....

03 Do or notto do
General design rules, Top5 page specific rules, ...

04 User wants to “find”, instead of “search”
What user expecting from onsite search

05 Competition for the ,,tab*“
New approaches for eShop navigation. Many roads lead to Rome.

06 Changes matters
Samples of redesign impact, Simple changes, Simple calculation, ...
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01 Footprinting the e-Shop

General e-Shop structure, Top5 pages,
Relevancies, ....




Simple structure of e-Shop

Homepage

T A T ’ = >‘-"" )
Product overview pages
Search result page Product Shopping
detail skt
Product inspirations pages aske

Product advisor pages

Profile Mgmt (Register,
Login, etc.)

Terms&Conditions,

Services, Disclaimer, etc.

About Company, etc.




Product overview pages

Search result page duct
i

Product inspirations ges
(o]

Shopping
basket

Product advisor pages

Homepage
Profile Mgmt (Register, O
Login, etc.)

Source: Internal
statistics of

client websites
of dmc

Terms&Conditions,
Services, Disclaimer, etc.

About Company, etc.




Zembitel Drop-out ratios
| _ — — = 7
100% > Product overview pages
I
10-30% __ :>sult page Produ_ct Shopping
Homepage - tail hasket
Product indiéttrs es aske
0,5-6% >

Product advisor pages 0,25-3i% >

%06-0L
%06-01
%09G
%09

Exit / Drop out! Exit / Drop out! Exit / Drop out| Exit / Drop out!




Zembitel Relevancy survey
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How do you find your desired products within an online store?
(Source: Survey “In Focus 017, September 2007, dmc digital media center GmbH)

Consider the following: You want to gather information about various products
in an online shop. How do you find your desired products within the Online
shop?

70 80

Product search
Shop navigation

Inspiration & themes 68,9

_ . 3|5
Product advisor 37

|59,5

® Always ® Sometime ONever
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02 Inside the user

User expectations, Using scenarions,
User centric design, ....
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|  User expectation matrix

Y
You have to know what your customers wants!

Great Methodology,
based on user behavior monitoring and surveys

Describing ,,common sense* of placement

Reduce failures in creating e-Shop footprint



Zembitel User expectation matrix —the approach
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Indiatimes | Make Indiatimes yolslhome page | Stafselling with Indiatimes | Bulk Orders

O/ o, All Categories v | Shop by Brands v Flower Xpress
3 0% Back - ¢

é%ﬁ//l}g ¥ \ o Cart| My Account| Sign in| Register
0] every purchase St g0 :

torner Care | Shopping Demo | Help
THE TIMES OF INDIA GROUP

| Select an option v[

[ B PN PS5 - M 0 1 rIAA
W AIINASBREAN | T

" Apparel & Jewellery > | & 2 N New Arrivals Special Shops

T Movies, Music & Games > | : " ’ fultdoss »Hitachi ACs @21490 »Half Price Shop NEW
i Idren Laptop :

| elicopter With Remote »Naughty Rose @ 399 »Buy Intl. Books @@00‘(5
Health & Eleauty . - * Racing Car With Remote
| » | & a FREE Toy Gun

| Books & Magazines > |

»Diet Charts »3 Million Books @ Liandmark

»Ralph Lauren @ 499 »All Below Rs. 999

| Flowers & Gifts
! Valentines Day Kaspersky Offer Necklace Kids Combo »CBSE Syllabus CD ROMs »Flower Xpress
' Home

| Baby, Toys & Sports s / Mobile / Cameras / Compute Flowers

| Art& Paintings ' ; v

A 3 ar| A + Red Roses
oto Frame @3498 i 5995 o .
@ @ : a + Beary Love @699
Player+Speakers@1539 SB Speaker @737

A4T0 Camera @4999 s & Teddy * 949

+ Valentine Hamper

=\

)

First 80 Days @15%0ff
- Gift Ideas

Tehelka as a Metaphor
P Valentine

Amar Chitra Katha =1 Mon ills Li — 6086 Diamond Ring
@25%0ff Watch

Raag Darhari (Hindi)

amond Pendant @ 799 + Choco Hamper+

: Free Teddy
atl Diamond Necklace @ 5
MG ; + Valentine Gift

: Y L [
+ Swiss Knife @ 34 g:',’.; 7 lentine Hamper @249 3 Hamper@100

+ Ralph Lauren @ 49 ‘ s e SR + Archies Love

+ Rado-—Buy1 get

The Ascent of Money




Zembitel User expectation matrix
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L™
Where do users expect navigation?
4 5 ] 5
10 10 8 g 10
17 18 19 20 17 18 19 20 17 18 18 20
21 22 23 24 25 21 22 23 24 25 21 22 23 24 25
Beginner Advanced user Expert user

(no expectation: 9,6%) (no expectation: 15,4%) (no expectation: 8,7%)

(Also availbale for ,Search box", ,Shopping cart”, etc.)



Gues what people think about such a long footer on a

shopping website?
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le| Testing scenarios

Example test scenario: Central footer with service information

Question: In an online store they offer you accompanying information, service
and advice on bottom of the page. How do you think?

-10,0 -5,0 0,0 50 10,0 15,0 20,0 250 30,0 350 40,0 45,0

Basic / Mandatory

Enthusiasm

Performance feature

Indifferent

Reverse

n=300, [ % ]



| Why you should know user expectation?

Users of websites often behave differently than expected.

What the designer (and often the company) like, is not relevant
to shopping portals.

The consumer buys within the shop. Nobody else!
Encourage the team to go new ways.

But: Ideas and concepts should be reviewed to ensure that they
are accepted by the users.

User centric design
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User centric design
T - T

Focus on the users expectations

 The following methodology is different from the pure
doctrine (ISO 13407)

« Adaption to specific requirements of e-commerce projects
« Take user feedback in the design phase

« Space for ideas and experiments

 Find out problems early

e Lowerrisk for the result



| Methodology overview

(4

m

users
Identify proble |
hot spots

groups

= e.g. Check out process
- complex forms

Research involving

= Usability lab with focus

= Online surveys (Open pane
or existing customers)

Expert design

= missing help feature

= Collect and analyze user
behavior data
- KANO-Analysis

Target definition

= e reduce exit rate
= increase revenue
- generate e-mail addresses

User-Centric
Design 1‘0\0
Q

- (reating different optional
layouts, based on user
feedback

Test the options

- via Usability lab
= SuUrveys
- A/B Testing J

Implement the best

layout




03 Do ornotto do

General design rules, Top5 page specific rules, ...




Zembitel Do‘s and Dont‘s for Top5 pages

« Do use ,common” approach for placements of navigation and other
Interactive components (buttons, tabs, search fields).
Don‘t again invent the wheel!

* Do place a limited number of attractions on these pages.
Don‘t overload with too many eye-catchers
(Consumer's only have 2 eyes ;-)

« Do give clear guidance to the user.
Don‘t expect him to find his own way through the website.

« Do offer your products and services.
Don‘t expect the user to be interested in your brand communication.
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Example: future bazaar — Use of common sense

Customer Care + (91) (22) 40-490-490 support@futurebazaar.com

Py 4
- eresren ST e Se——

All Categories . Menswear Womenswear Electronics Computers & Peripherals Home & Kitchen more..

Menswear
Shirts
T-Shirts
Trousers
Others
Accessories

Electronics

TVs

Gaming Accessories
iPods & MP3 Players
Accessories

DYD Players

Home & Kitchen

Home Appliances
Kitchen Appliances
Kitchenware

Tools & Hardware
Barware

Memory & Storage

Womenswear
Salwar Kameez
Sarees
Westernwear
T-Shirts

Lingerie

Computers & Peripherals
Laptops

Manitars

Printers

Carrying Cases & Bags

Mobiles & Phones
GSM Mobile Phones
Telephones

Batteries

Bluetooth Devices
Car Accessories

2GB 3' Large
Screen MP5 Player
MRP Rs—4;598

Cameras Offer Rs. 2,990

Memory Cards
USB Flash Drives
CDs

Hard Drives

See all Categories

Selling Right Now

S

Digital Cameras
Carncorders
Digital Photo Frames

Quantum 4 GB MP3
Player

MRP Rs—254598

Offer Rs, 1,499

HP all In One
Printer
MRP Rs—4-642

Offer Rs. 3,290

N4

Eureka Forbes
Purifier

MRP Rs—£598
Offer Rs, 650

Top and left navigation

Spice D88n

MRP Rs—8:590
oOffer Rs, 7,399

Men's Watch
MRP Rs—5599
Offer Rs, 299

Transcend 4GB
Pendrive
MRP Rs—15886

Offer Rs, 399

Book = Chicken
Soup for the Soul
MRP Rs—628

Offer Rs, 596
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Example: future bazaar — Use of common sense

Customer Care + (91) (22) 40-490-490

SHotbeals | onine | Qalentne it

All Categories .

support@futurebazaar.com

SHOPPING CART » YOUR ACCOUNT » SIGN-IN

Menswear Womenswes”

Need help placing your order? Call us now at +91 22 40 490 490 ’

Search »

Menswear
Shirts
T-Shirts
Trousers
Others
Accessories

Electronics

TVs

Gaming Accessories
iPods & MP3 Players
Accessories

DYD Players

Home & Kitchen
Home Appliances
Kitchen Appliances
Kitchenware

Tools & Hardware
Barware

Memory & Storage

Womenswear
Salwar Kameez
Sarees
Westernwear
T-Shirts

Lingerie

Computers & Peripherals
Laptops

Monitors

Printers

Carrying Cases & Bags

Mobiles & Phones
GSM Mobile Phones
Telephones

Batteries

Bluetooth Devices
Car Accessories

2GB 3' Large
Screen MP5 Player
MRP Rs—4;598

Cameras Offer Rs. 2,990

Memory Cards
USB Flash Drives
CDs

Hard Drives

See all Categories

Selling Right Now

S o

Digital Cameras
Carncorders
Digital Photo Frames

Quantum 4 GB MP3
Player

MRP Rs—254598

Offer Rs, 1,499

Search and shopping cart

HP all In One
Printer
MRP Rs—4-642

Offer Rs. 3,290

N4

Eureka Forbes
Purifier

MRP Rs—£598
Offer Rs, 650

Spice D88n

MRP Rs—8:590
oOffer Rs, 7,399

Men's Watch
MRP Rs—5599

Offer Rs, 299

Transcend 4GB
Pendrive
MRP Rs—15886

Offer Rs, 399

Book - Chicken
Soup for the Soul
MRP Rs—628

Offer Rs, 596
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Example: future bazaar — Use of common sense
— /R

HOW TO
USE THIS
>SITE

Customer Care + (91) (22) 40-490-490 support@futurebazaar.com

S hotoes | Conine | Qeinedis
0 A = - =V =

SHOPPING CART » YOUR ACCOUNT » SIGN-IN

e

Need help placing your order? Call us now at +91 22 40 490 490 e 3 i What vay ar

_omputers & Peripherals Home & Kitchen more..

Menswear
Shirts
T-Shirts
Trousers
Others
Accessories

Electronics

TVs

Gaming Accessories
iPods & MP3 Players
Accessories

DYD Players

Home & Kitchen

Home Appliances
Kitchen Appliances
Kitchenware

Tools & Hardware
Barware

Memory & Storage

Womenswear
Salwar Kameez
Sarees
Westernwear
T-Shirts

Lingerie

Computers & Peripherdls
Laptops
Manitars
Printers
Carrying Cases & Bags

Mobiles & Phones
GSM Mobile Phones
Telephones

Batteries —
HP all In One

Memory Cards
USB Flash Drives
CDs

Hard Drives

See all Categories

Bluetooth Devices 2GB 3' Large Spice D88n Transcend 4GB
Car Accessories Screen MP5 Player Printer Pendrive

MRP Rs—4;598 MRP Rs—4-642 MRP Rs—8;5548 MRP Rs—156686
Cameras Offer Rs. 2,990 Offer Rs, 3,290 Offer Rs, 7,399 Offer Rs, 399
Digital Cameras
Carncorders

Digital Photo Frames

N4

Quantum 4 GB MP3 Eureka Forbes

Book = Chicken

Player Purifier Men's Watch Soup for the Soul
MRP Rs—254598 MRP Rs—£598 MRP Rs—5599 MRP Rs—628
Offer Rs, 1,499 Offer Rs, 650 Offer Rs, 299 Offer Rs, 596
Selling Right Now
i i ] T e

Focus on limited attractions
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Menswear
Shirts
T-Shirts
Trousers
Others
Accessories

Electronics

TVs

Gaming Accessories
iPods & MP3 Players
Accessories

DYD Players

Home & Kitchen

Home Appliances
Kitchen Appliances
Kitchenware

Tools & Hardware
Barware

Memory & Storage

Customer Care + (91) (22) 40-490-490

SHotbeals | onine | Qalentne it

All Categories . Menswear Womenswear Electronics

order? Call us now at +91 22 40 490 490 ’ Search » 4|l Categories

Womenswear
Salwar Kameez
Sarees
Westernwear
T-Shirts

Lingerie

Computers & Peripherals
Laptops

Manitars

Printers

Carrying Cases & Bags

Mobiles & Phones
GSM Mobile Phones
Telephones

Batteries

Bluetooth Devices

2GB 3' Large HP all In One

Memory Cards
USB Flash Drives
CDs

Hard Drives

See all Categories

Selling Right Now

S

Car Accessories Screen MP5 Player Printer Pendrive
MRP Rs—4;598 MRP Rs—d-642 MRP Rs—8:554 MRP Rs—156686

Cameras Offer Rs. 2,990 Offer Rs, 3,290 Offer Rs, 7,399 Offer Rs, 399

Digital Cameras

Carncorders

Digital Photo Frames

N4

Eureka Forbes

Quantum 4 GB MP3

i |

Computers & Peripherals

Spice D88n

Player Purifier Men's Watch Soup for the Soul
MRP Rs—254598 MRP Rs—£598 MRP Rs—5599 MRP Rs—628
Offer Rs, 1,499 Offer Rs, 650 Offer Rs, 299 Offer Rs, 596

Example: future bazaar — Use of common sense

support@futurebazaar.com

SHOPPING CART » YOUR ACCOUNT » SIGN-IN

Home & Kitchen more..

s | What you are looking for..,

Transcend 4GB

Book = Chicken

Product offerings and limited brand
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General design rules
T - T

 To be implemented for all relevant pages
— Headings and Breadcrumbs to guide user
— Readable, simple text and adequate image sizes
— Offer ,Go Back to Start” everywhere

— Relevant information on page shall be seen in visible
(non-scroll) area

— Start think ,SEO" from the beginning
« Title & Meta Tags
« Headlines, Text and Alt-Text
* Include Sitemap
« Eliminate variables in URL
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Specific Top5 pages rules
T _ T

« For Homepage ...
— Reduce load time, especially for homepage
— Include real product offerings

 For Product overview pages ...
— Reduce/limit scrolling needs
— Offer subnavigation or filtering feature

« For product inspiration pages ...
— Use of all media (video, sound, animation,...) is allowed
— But give clear guidance towards product offerings



|  Specific TopS pages rules

S -

For product detail pages ...
— Use modern approaches to reduce information displayed at one
time, but give simple way of access additional product

Information
— Again: clear guidance, how to order the product !

For Search Result ... see later

e) 04 | “Find”, instead of “Search” )

T ———
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-
User wants to “find”’, instead of “search”

What user expecting from onsite search.

‘.
-
-
o
[

" - | ;,
——

-

-
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Y

On average, more than 45% of online purchases are initiated by product search.
(Source: Internal statistics customer systems dmc)

 The search plays the central & most important role
 The search is more than a box and a list of results

 The 3types of buyers *) use to search with different
objectives

*) Type 1: Advisory initiated buyers
Type 2: Impuls initiated buyers
Type 3: Search initiated buyers

What do you except from onsite search? )
-4




/I

Which of the following situations you already faced by
searching for a product in an e-Shop?

0 10 20 30 40 50 60 70 80

Too many results 49,8

No results 72,6

Confusing display of

60
result

Search target not in

73,8
result

Confusing sorting of

59,4
result

Search area unclear 55,6

Usage of search unclear

| 55,8

i I I

mAlways = Sometime ONever
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How important are these feature while searching
for a product in an e-Shop?

20 40 60 80 100

o

Self-explaining design of result
list

Possibility to enter 2+ search
words combinations

Fuzzy search (automatic

. 60,3
correction)

Customizable display of result
list

mn = 1.000, [%]



Suggestion supported search

Yahoo! | My Yahoo! | Mail | More >

YAaHOO! SHOPPING

Home Clothing

Electronics

Make Y! My Homepage

New User? Sign Up

¥7search _ WEB SEARCH

Computers

Shop foi

trousers

mens trot

denim trous
leather trou
red trousers

v

saaa

Shopping Categories

Clothing & Accessories
Women's, Men's, Shoes

Flowers & Gifts

Computers
Laptops, Desktops, Software

Electronics Home & Garden

iPods, Cameras, TVs, Phones

DVDs, Music & Books
Top Movies, Top Music, New Books

Gifts, Roses, Gourmet Foods

Fragrances & Beauty
Perfumes, Makeup, Skin Care

Jewelry & Watches
Diamonds , Gold, Watches

=t we Wl 11U

Browse Popular Categories:

TV & Video »
Video Games »
DVD Players »

KN : ENEN

Shop by Brand | Shop by Store | Yahoo! Deals

Cell Phones »
Digital Cameras »
MP 3 Players »

Sales & Deals
Daily Deals, Coupons & Free Shipping

Sports & Outdoors
Athletic Shoes, Fitness, Sports

Toys & Baby

Bed & Bath, Kitchen, Furniture, Tools  Dolls, Car Seats, Board Games

More Categories
Autos, Green, Health, Yideo Games

Home & Garden

Green Center Deals

MyLists More

Search Assist: On |

LAY Ul I e — —
Tradilonal ee——
Casual sl e——

» 15 regional portals ?bharat'"
to choose from ‘matnmon com

Latest Coupons

pHion Balance
10% off
Code: BRAD10 | Expires 07/31/09

pHion Balance
Free Shipping w/ $100
Expires 12/31/09

Michael Stars

Sign In Help



Fuzzy search & automatic correction

Yahoo! | My Yahoo! | Mail | More ¥ Make Y! My Homepage New User? Sign Up | Sign In | Help

YAHOO! SHOPPING

Home Clothing Electronics Computers Home & Garden Valentine's Day Deals

Lo | SEARCH in
(1, Did you mean: shirts?

—— Compare Side by Side | Sort by Top Results v Show Grid View

Price
From$  To$ Sport Rocks [RARE] $19.99 (used)
: Refine 1. Grinder 2. Grits 3. Twist 4. Flamingo 5. Shrits 6. NHL 7. Low Fox Amazon.com

4 Save to My Listsi~ Marketpla...
Fk ko

NO PICTURE Merchant Rating

Results 1 - 2 out of 2 for shrits | About this page

Color

Store

Sport Rocks [RARE] $69.95

Amazon.com Marketplace 1. Grinder 2. Grits 3. Twist 4. Flamingo 5. Shrits 6. NHL 7. Low Fox Amazon.com
Used (1) 4 Save to My Listsiv Marketpla...
Amazon.com Marketplace (1) Fodk

NO PICTURE Merchant Rating

Group Products

One Product PerStore
All Products t Compare Side by Side About these resutts




After search sorting and filtering

Yahoo! | My Yahoo! | Mail | More ¥

YAHOO! SHOPPING

Home Clothing

Electronics

Make Y! My Homepage

New User? Sign Up Sign In Help

Computers Home & Garden

Valentine's Day

Price

From$ Tod

:] Refine I

Color

Store

NO PICTURE

Amazon.com Marketplace
Used (1)

Amazon.com Marketplace (1)
NO PICTURE

Group Products

One Product PerStore

Al Products

Results 1 - 2 out of 2 for shrits | About this page

y Top Results

Sport Rocks [RARE]
1. Grinder 2. Grits 3. Twist 4. Flamingo 5. Shrits 6. NHL 7. Low Fox

4k Save to My Listsi~

Sport Rocks [RARE]
1. Grinder 2. Grits 3. Twist 4. Flamingo 5. Shrits 6. NHL 7. Low Fox

4 Save to My Listsi~

t Compare Side by SIde

Show Grid View

$19.99 (used)

Amazon.com
Marketpla...
F
Merchant Rating

$69.95

Amazon.com
Marketpla...
Fkk

Merchant Rating

About these results
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T

New advanced solutions for search

 Visual search / pattern based search
« Mashups supported search

* Visual maps

 Customizable search portals

= ____|

www.like.com http://krazydad.com/colrpickr/ www.browsegoods.com www.oskope.com


http://browsegoods.com/
http://www.like.com/
http://www.oskope.com/
http://krazydad.com/colrpickr/

delivered with pass

Zembitel

 Users have clear expectations of search feature.

« Therequirements for usability and convenience rise.

« A search that does not "work" properly costs money.

« Search need to be taken special care of, even while design phase.

- There are many interesting innovations with new approaches and
the possibly for great solutions for search.

) 05 | Competition for the "tab”
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05 Competition for the "tab"

New approaches for eShop navigation.
Many roads lead to Rome.
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Key messages

e Web 2.0, broadband internet and news front-end

technologies available to create space for new navigation
concepts.

« The expectations and demands of visitors have increased:
High usability, convenience and performance

« The top-traffic sites define new "standards":
amazon, ebay, google, youtube, ...

« "Others" giving innovations:
polyvore, etsy, style shop, browse Goods

Navigation at amazon.com !
A great example of user centric
design approach. ),
—




A little story about the missing ,Tab” at amazon.com
(Source: The History of Amazon’s Tab Navigation, www.lukew.com)

. SAE A IC 4O,

2 | vour Avcoust | Melp

Tuesdoy, August 11, 1598

amazon.com

MUSIC | VIDEO | GIFTS

200K BROWSE BESTSELLERS FEATURLD IN ANARD COMPUTLRS
SEARCH SORRECTS - THE MEDIA WINNERS & INTERNET

Sewrek:[Books =  Gel

amazon.com
e BOO

SEAROH EROWSE TOP NIW & FUTURE
VLo GINRES SELLERS RELEASES

W | war

YOUR ACCOUNT

HICOMMENDATION
CENTER

thaturo & Fiction I _._aJ

K04

w | wur
YOUR ACCOUNT
AWARDS A
TICOMMINDATIONS

1998

Two main catagories:
BOOKS and MUSIC

Another two categories
were added and could
easily integrated into
the ,,tab” navigation.

Also categories got their
own color coding,



More , Tabs" for more categories
(Source: The History of Amazon's Tab Navigation, www.lukew.com)

800K
SEARCH

HOW 10
ORDER

HOW T0
ORDER

FEATURED IN AWARD COMPUTERS BUSINESS &
THE MEDIA WINNERS & INTERNET INVESTING

Browse: |Literature & Fiction ] @91

BESTSELLERS

W | vouraccounr | mere |

GIFT OUR
SERVICES GUARANTEE

TO! LAWN &
CR IR e R

OLS &
DWARE
ovD & TOYS &
- VIDEO VIDEO GAMES

GIFT .. DEALS OF COMMUNITY FREE

IDEAS THE DAY E-CARDS

FRIENDS & IREL
TAVORITES E.CARDS

1999 to 2000

New categories were added
and problems in the ,tab"-
concept became obvios.

Logo has been placed in the
content section

A second line has to be
added. The whole system
went out of control.



Reduction by clustering

(Source: The History of Amazon’s Tab Navigation, www.lukew.com)

amazoncom D g st 1 vour accoun

search of the day: goow zcraper

Auctions: First-Edition Books, Used CDs, Rare Videos, Hello,
Pokémaon, Comics Lukew

ama;on.com. o view CART | wasnust | YouR Account) | wewr
N —

-~ TOOAYS TIATURLID 3TGRIT

DIRECTORY wooes | mectacnics | somwant ]| music | ofEgS

v Al P

amazoncom. W/ vieweast | wisnust | yousaccounr) | wew
—

AP TODAY'S TEATURED STORES *'Wig
A ELCOR STORE 5| TOTS & | WTDEXE
L DIRECTORY B00Ks | Sades ) | SECThONIS ) | iiats) | ViDeo)
» INTERNATIONAL |» TOP SELLERS » FRIENDS & FAVORITES » FREE E-CARDS » PLAYSTATION2

Hello. Sign in to get recommendations.

amazon.com. o7 view CARY | wisHUST | | YOURACCOUNT) | wewe
~ =)

YOUR FAVORITE YOUR NEW TOR YOU THE PAGE FRIENDS &
STORES RECOMMENDATIONS oy ; YOU MADE FAYORITES

2000 to 2002

New options were tested
online!

Clustering of several
categories within main
«Tabs”

Selected categories were
promoted

By introducting a
personalized website, the 1-
line-“tab” navigation was
reintroduced.



Simplicity is colliding with Relevance
(Source: The History of Amazon’s Tab Navigation, www.lukew.com)

a_m\a}on.com. &7 VIEW CART | WISHUST | ( YOUR ACCOUNT) | HELP 2003 to 2004
: SE£ MORE
» INTERNATIONAL » TOP SELLERS » FRIENDS & FAVORITES | » FREE E-CARDS » FRIDAY SALE The concept again getS in
trouble, as new categories
Vo view cART | WisHuST | (YOURACCOUNE) | wew and offers have to be
e (i highlighted.

» INTERNATIONAL » TOP SELLERS » TODAY'S DEALS » SELL YOUR STUFF

~Tabs” were reduced, based
on personlization feature.

&7 VIEW CART | WISHUST | | YOURACCOUNT) | HELP

o ALL KIDS® SEE MORE
STORES STORES

KIiDS & ‘

SELLER | SALES &
BABY

SHOES ACCESSORIES | MATERNITY | DIRECTORY DEALS

women | men |

Images and/or colors were
used to highlight specific
catagories.

As a result, no logical
structure within navigation
was existing.



Dynamic , Tab" approach
(Source: The History of Amazon’s Tab Navigation, www.lukew.com)

Luke's : Store | Account | Wish List | \&7 Cart | ] | Help
- LD ALL CATEGORIES <

INTERNATIONAL NEW RELEASES TOP SELLERS I TODAY'S DEALS SELL YOUR STUFF

(Anzoncom o &

Hello, Luke Wroblewski. We have recommendations for you. (If you're not Luke Wroblewski, click here,)

amazoncom. m Luke's ; Store | Account | Wish List | \.{ Cart | 4 F | Help

ADVANCED |, BROWSE ToP NEW & FUTURE ovD R MOVIE TODAY'S usLo
SEARCH | senmes | seiiems RELEASES ESSENTIALS SHOWTIMES DEALS | ovos

2004 to 2005

Testing several approaches
to return to simple ,2 tab”
navigation.

Additional ,tab” were
displayed, when main , tab”
has been selected.

Different options to also
include a 3rd level ,tab”
were tested.



Present (temporary?) solution: Left navigation
(Source: The History of Amazon’s Tab Navigation, www.lukew.com)

e —— 2007 to 2008
> tNew At Amazon Unbox: Download NBCHits, | fup B 06 ) i By introducing a left-aligned
PRz navigation, the ,tab"

» T W . m’::m‘;‘;r:;%; concept has been
< a¥ (Bogs, Zunes. SanDisk, and S

> u»atm‘ o eliminated.

> . m Ihe Offce

e

. e T we » Easy extension of new
Spectacular Textbook Savings -
e dnid | L

Created additional space
Hobo Jaffrey MeManus, We have rocommandaions for you. (Not Jefey?)

s Remonons BTN a Do O AR TN 3. G Corsicons for on-site search function.
m,.m—o.,;;..; R Y Amszoncom cfiokatwii  REHES

Manus, We have tpcommandasons for you. (Not Jafoy?)

Weo've been rnmmollnu.mwﬂ
T8 Tocays Deals'~!  Gifis&Wsh sty V! Gt Corfficates Your Account | Help

fokanwi RS - S



http://www.amazon.de/
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Zembitel

delivered with passion

Innovations in navigation

 Geo coded navigations

« Customizable frontends

 Using Google Mashups to support navigation
« 3-D navigation approaches

|

—— ¥
- = s
\ L
= T e e p-ﬂ

www.etsy.com www:pageflakes.com www.quebecwines.com www.whitevoid:€om #


http://www.etsy.com/geolocator.php
http://www.quebecwines.com/qw_quebecwineriesmap.php
http://www.pageflakes.com/default.aspx
http://www.whitevoid.com/application.html

delivered with pass

Zembitel
| S -

« Navigation is the search for aresult, not the result of a
search!

« Complex navigations lead to termination of the visit.
« Thereis acommon sense, atrained set of usage standards.

* Navigation concepts that are not the "common sense®, have
to be absolutely intuitive to use.

06 | Changes matters
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delivered with passi

06 Changes matters

Samples of redesign impact, Simple changes,
Simple calculation, ...
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Zembitel Significance of e-Shop optimization

delivere d with passion

conversion rate
through optimization

.
# visitors conversion rate Horders
(reduce drop-outs)

Current site 500.000 1,20% 6.000
Case 1:+100.000
visitors through 1,20% 7.200
online marketing
Case 2: Increase

500.000 9.000

Imagine the budget difference between Case 1 and Case 2!

Every month!
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Zembi

delivered with passion

Samples of redesign impact
T _ T

« Sample 1.
Optimization of search result
(e.g. fuzzy search, after-search filtering, Thesaurus, etc.)
1,1% -> 1,4% conversion rate

« Sample 2:
Redesign product detail page
(e.g. larger images, clear guidance, better price communication,
displaying availability, etc.)
0,6% -> 0,9% conversion rate

« Sample 3:
Include recommendation
(e.g. cross-sellings, ,,Users bought X, also bought Y*, etc.)
1,9% -> 2,2% conversion rate
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gembitel Our Company

delivered with passion

« E-Commerce service company
since 1995

¢ e-commerce and e-business
projects in 30+ countries (incl.
Europe, US, Australia, Japan)

« Responsible for ...

— 75+ Webshops
— 1+Bil. $
E-Commerce Order Volume/year

— 5.000.000+
E-Commerce Transactions/year

250+ employees at
Stuttgart HQ, Germany

70+ employees in Bangalore

Offering E-Commerce services
in India

— consulting

— marketing / design

— technology

— hosting

— shop management



Zembitel

cccccccccccccc assion

Daniel Rebhorn
dr@dmc.de

Thank you for your interest!

Any gquestions?



